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PREMIUM COMBINATION

This AM2010 2.1 Ch. Mini HiFi Speaker Systems combines
the art of craftsmanship and advanced acoustic technol-
ogy. Aiming at Chinese market and was launched across
distribution channels in major Chinese cities. Committed

to its brand promise, pure audio luxury, Auluxe uses only
wooden boxes to present the warm and powerful resonance
effect. Also, different from conventional speaker design, the
AM?2021 combines aesthetics and acoustic phase accuracy.
In addition to the streamlined design and the veiled vision
of the drivers behind the metal mesh, the R-shaped stand

in sand-blasted chrome-plated surface treatment gives the
product a modern feel. The tilted angle at the bottom of the
box and directivity-free design of bass enables powerful and

extendable low frequency.

At the bottom of the box, the tilted angle and directivity
free design of bass enables powerful and extendable low

frequency.

The grain of wood resonate the waves of sound. The use of

natural materials enables crispy, warm, and powerful sound.

To follow EU and China environment protection directive, it

was made by decomposable or by recycled raw materials.
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I “Vanilla Baby” flower expo robot
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“VANILLA BABY"”

Meet the “2010 Taipei International Flora Exposition”, the
Taipei City Government revealed Fair exclusive special robot
“Vanilla Baby “, leading flower expo into the new realm of
environmental science and technology.”Vanilla Baby “was
named by world famous creative people Jay Chou and per-
formed with him in the MV “Long time no see” promoted by

flower expo.
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“ Fortune
Mammon”

“Flower
ambassador”

“Cultural
presenter”
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NATURE IN DESIGN

“Vanilla Baby” is a product designed and finish by Nova in
collaboration with Taiwan Precision Machinery Research
Development Center, the appearance and styling entirely de-
signed by the Nova design. Inspired by the Floral Expo logo,
mascot and the theme title, Nova Design featured rounded
shape styling in order to express the funny and loveliness of
fresh bean sprouts. The flexible head and eye movements just
like a neozoic pet from space. Robot head designed as seed-
lings represents the main image to convey pure and natural
and the feeling of care bring emotional healing to people.
This is a best interpretation for personal soul care inspired
from nature. Flexible finger joints, shake hands or gestures
through the program settings, interaction with others is a

good human design.
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DESIGN CROSSOVER

Nova Design start from product research to concept develop-
ment and sketching through the rigorous process of trans-
portation design and using the clay model definite every line
of “Vanilla Baby “. Expect flexible movements can improve
the communication with the public, the lovely rounded shape
will make “Vanilla Baby” became public and kid’s popular

lovely space age pets.
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TATUNG Electric Pressure Cooker TCPC-50EC
KE EEF4E TCPC-50EC
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SIMPLE LIVING
WITH STYLE

Tatung TCPC-50EC Electric pressure cooker saves time

by reducing cooking time by 70 percent. Its design strategy
focuses on presenting itself as a friendly and trustworthy
companion in the kitchen. White body accented by orange
color to highlight the hot zone provides easy indication. Only
by rotating the handle on top for a secured lock will the unit
be activated. A pressure gauge on top provides pressure
indication from green, yellow to red for users to identify it’s
cooking status avoid improper operation. A simple intuitive
Ul is programmed with different cooking modes and is easy
to adjust. For special occasions, pressure can be released
through pressing the release button in control panel, or
manually in case of electric shortage. A beeping sound will
remind user upon completion and excess water will be col-
lected to a slot for easy cleaning. Protected by multiple safety
features, with warm and clean styles, it conveys images of

friendliness, reliability, quality, and taste.
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ITRI FlexLite
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LIGHTING AND
ENVIRONMENT
INTEGRATION

The DC LED illumination was based on a chip embedded

in flex substrate, optical silicon light-guide film, and film

to film bonding technique. It is thinner, lighter, cooler, and
more bendable than conventional DC LED light. LiteMat
generates soft light through translucent silicon mat and saves
energy by 30% than DC LED. It’s soft and flexible nature
allows user to flip, roll, or cut out any shape you want to fit
any room. A well-designed clip is all it takes to connect to
electricity. It is not only an illuminant material, but can be
used in any contextual format, creates new market usages for

LED. Its DIY nature adds fun for users as well.
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AIRMATE Heliums Series Heater
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HELIUMS PRODUCT
FAMILIAL DESIGN

Airmate HELIUMS Collection heater which contains 6
different techniques and forms was designed according the
requirement of Airmate. It is always a difficult problem to
design a series style on the different heater form .Nova start
with the design research to find out an element that can be
used in different series of electric heaters and build its brand
image identity to create high-end sense style, try to make

it become main product line capable to represent Airmate
brand. Airmate HELIUMS product line is one of the design
solution for 6 different products by using a same semantic im-
age to build a series style. The design results is successful and

has been testified by the extraordinary market performance.

STARTING
FROM SYMBOLS

Airmate heater design project research and definition, ini-
tially to understand and visualize the Airmate brand image
and the concept , learn more about present Airmate’s product
feedback from the market, the use of SWOT Analysis tools
to classified market characteristics and also find out the Air-
mate target consumer groups characteristic and icon , based
on the above research to create Airmate new heater products

design direction.
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VISUALIZE THE STYLE

Definition of design direction, looking for keywords to

divergent, and reproduce derivative words, and the Airmate
brand anthropomorphic characteristics and target consumers
style classification of different regions, its description and
visualization, in order to identify the semantic style, so as to

achieve brand consistency characteristics and styling.



FEAREE R ) BRETERAE

AR P BIF 2 e 5 BT 108 H AR B 3% 3 7 1] - 35 A Rl LA B 725 A4 9o
17 L L % » 5 R [ P v B A BRI S AR 2 PR DAL
T fre H AR TS R 25 1) - AR BB A I e AT S ST
» [R]lf B2 = 358 — R S 2 B R T S h B AT & X
AR AT S B - M BRI E e -

“"BRAINSTORMING”

The designers will have several times brainstorming to find
out design concept direction base on the design research
direction. Designer will visualize design concept and com-
municate with client together to find the suitable image of the

final design direction for improvement and detail modify.
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KEYWORD :
SIMPLE-LUXURY

The design concept of Airmate Heliums series heater
was“Simple Luxury”, it presented differentiate with typical
heater by using the smooth surface combine with golden part
decoration, The styling blend surface with golden color parts
in the center to present sculpture style and simple luxury .

the designer build a 3D model by put the sketch into the 3D
software to transform the 2D object into 3D , and simulate the

final effect of the proposal to the client for decision reference.
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CONCEPT INSTANTIATION

After several times of discussion and design changes, began
to make the prototype model, 3-D data in the computer will
transform to a reality model, as the final presentation of the
design before get into the production, the overall shape and
form, color the details was shown, so that customers have a

chance to understand the design through the prototype directly.
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KONKA Air Purifier KAC-J30B
B EREFH KAC-J30B
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ENJOY
SIMPLY PURIFICATION

As people’s awareness on how pollution can have an effect
on health and environment grows, what they do not realize
is that air pollution indoors has already became a threat to
a healthy life. Konka values this issue and design this air
purifier base on the idea of protecting people. The slim and
high-tech design language with intuitional interface shows
a great balance between human and technology; providing a

simple and fun solution to a better, healthier life.
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INTUITIVE CONTROL

This air purifier has an unique yet minimal style which can
easily blend into most home or office environment. Consider-
ing user operational experiences, it has automatic air quality
examination and adjustment capability; one-button-to-one-
function interface; and the multi color led panel changes
from green to red with different stages giving immediate

feed bac.kéﬂectmg current air status, allowing users to oper-

oy

ate with eas

HUMAN CARE

Konka’s air purifier take a slim and minimal approach to its

exterior shape; however, the soft and rounded edges prevents
children from injuring themselves. The interface was placed
at the top giving the product a unique character, at the same
time helps focus all the attention on what is most important
when using this product. The informing light effect along
with the angle of the control panel also makes it easy to read
and operate. Carrier handle was purposely designed to stand
out so that users would have no second thoughts on where to
look; not only it doubles as a stand itself but also became a

highlight of the product.
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MIDEA Vandelo Series Refrigerator
£ NFBERERTIKE

OBJECTIVE: PREMIUM

In a report issued by Interbrand and Forbes in 2010, the
report cited Midea as the 31st Chinese Brand, defeating
Haier to become the largest brand in household appliance.
To further advance itself in the market share and market
penetration of refrigeration from all ranges, project Vandelo
was initiated by Nova Design and Midea Design Team.
Midea has enjoyed a significant success in low to mid range
segments of refrigerator. However, facing competition from
foreign brands such as LG, Siemens, and Bosch, Midea is

in need of a flagship product line that envisions the future

lifestyle to its users.
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High-End
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CHINESE PERCEPTION OF
EUROPEAN STYLE

Nova Design formed a task force from it’s Milano for its
know creative concept, then Chinese and Taipei Design
Teams would follow through the rest of the design process.
Project Vandelo started out with prod- uct identity analysis
that examined the past develop- ment and outlined future
direction. The result showed that Midea, while enjoying it’s
success in low to mid range segments, is in need of a flagship
product line that envisions the future lifestyle. To differenti-
ate itself from mainstream products, a second phase of
design research was conducted throughout China In order to
accurately depict the perceived “European Lifestyle” among
Chinese users. Based on the research results, the design
strategy was positioned at designing high-end refrigerator
for simple, functional, clean, pure, genuine style and the RD
teams improve the production technique to become more
effective. Finally, Nova Design Team proposed a simple,

individualistic and iconic style on the new product.

Unigue customization
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DESIGN STRATEGY
TO STRENGTHEN THE BI

The end result is Midea’s high-end product line, Vandelo,
that aims at providing users a vision of European lifestyle
but still adaptable to usage scenario and accessible in price.
This strategy has proven itself with a record breaking selling
record. Vandelo has topped it’s sales record for a 150%
increase in May alone and was also awarded the best brand
in high-end refrigerator. According to Midea’s 1st quarter
report in 2010, overall sales revenue increased 76.12% than
previous year. Net profit also marked a staggering 249.29%
increase in 2010. Midea has truly become the fastest grow-

ing brand in China.
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THE COMFORT OF “L”

Midea Vandelo Refrigerator pops its character with an very
iconic “L” shape handle design. Combining image and func-
tion, its signature “L” shape handle allows better ergonomics
for the consumer. At the same time with its minimal design
and quality, it puts forth a professional aesthetics which best

fit the modern home environment.

Functional Features

The signature “L” shape handle design eliminates kneeling
down or operating at a awkward when opening the lower
refrigerator door. It is the best example of a smart design,
combining product image and function. The recess “buttons”
on the touch panel provides an accurate feedback for the con-
sumers, further reduces the “feelings of uncertainty” which
often seen on touch panel controls. Interior of the drawers in
middle door was design for better usage of spaces, making

it more convenient to access items which were placed in the

fridge and avoiding large wasted space. All in all, the Van-

experience for the consumers.

delo refrigerator provides a smarter and easier operation: x%---._‘..--
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foreign brands use movable shelves ays, Vandelods
designed with foldable shelves for user to adjust layout space

with just one hand. Other adjustment to fit local needs also

include: larger egg tray, rotating ice tray, and fruit tray.
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“HIVE"” DESIGN CULTURE

Midea has set up the first-class healthy home appliance re-
search institute “Central Research Institute” and advanced sci-
entific research Institutes of various kinds. In the production
process, Midea applies the green and environment-friendly
concept to procurement activities. Currently, Midea is a pilot
enterprise of green supply chain (RoHs) certification of the

Certification and Accreditation Administration of China.

The Design Hive task force of Nova Design has successfully
formulated the right cultural element. In order to speak to
user’s perceived European lifestyle without alienating users,
different designers from different cultural backgrounds
screened out the key design elements Fully utilize modern
technology and Nova’s cross cultural team, the result is a

success story for Midea’s new product series, Vandelo.
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MIDEA pressure cooker
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PRODUCT
COMPETITIVENESS
THROUGH DESIGN

Existing pressure cooker for Midea were very conven-
tional, monotonous and without much characteristic. A join
project was proposed by Nova Design for this product to

be re-designed and developed to improve product competi-
tiveness. Nova Design customize the design process of this
projects with the special focuses starting on studies of the
development of similar products on the market and in-depth
observation of target users which result in finding market
opportunities and user advantages as the reference of base

philosophy of our design.
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IN-DEPTH
OBSERVATION

The development trend of the market research consist of
studying similar products. Analyzing the advantages and
disadvantages regarding to function, modeling, CMF of each
product. Not only finding elements which are consistent with
Midea’s Brand Image but also meeting the market expecta-
tion then convert them into a new product through design.
Pressure cooker being one of the most commonly used elec-
tric appliances at home, interface design is particularly im-
portant. Designers observed and recorded issues with pres-
sure cookers usage through in-home target user interviews to
understand consumer needs and habits for references of user

interface design and human factor design.
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INDUSTRIAL DESIGN
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EXPERIENCE DESIGN

During design implementation phase, designers often experi-

ence the product first hand and transform the experience
into design language. Having discussions during in each
phase of the design process with experts conduct modeling,
CMEF, usability , structural design and modification helps the
development to become more successful and advantageous.
In discussions with customers and the selection of design
proposal, 1:1 scale model were build to show the real effect

of the product and for verification purpose.



=\

@‘.‘.‘Jj T,
el L =-. "

TAIPEI NOVA HIVE SAN JOSE

+886-2 2696-3378 +86-21 5308-8025 +1-408 995-3273
Nova Worldwide

SHANGHAI HO CHI MINH CITY SONDRIO

+86-21 6957-6246 +84-61 381-2080 +39-03 4251-1335



Nova Design Co., Itd.

design.com/

http://www.e-nova






