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VIETNAM
MARKET PERSPECTIVE

Attila Elizabeth is designed to target Vietnam's female users.
The Vietnamese users consider scooter as a luxury item.
Given the fact that one motorcycle could take up a large
percentage of their annual income, it’s quite natural that
Vietnamese consumers want their scooters to represent their
social status. Therefore, luxury shape features, configura-
tions, and the use of special materials vary in accordance to
consumer’s needs. The international design team in Nova
Design, understanding the lifestyles and needs for scooter
categories of female consumers in Vietnam through analysis,
made alterations to Attila Elizabeth to detail design, includ-
ing colors and finishing. The new elegant and stylish identity
makes Attila Elizabeth differ from other scooters, just like

an accessory adds extra elegant features.




TRANSPORTATION / MOTOR DESIGN

.

EE THEE g AREN

AttilafiiNew AttilafyRINERFEAE B IET =F
VMEP:E R “BEMLMEEEMAttila” » SFHEHEH
B M2 Frak AT Attila Elizabeth BUAE o {1 B8 AT
7 AR B A AR SR A B AG - I AR AT TR A E A SRR
AR T A U o T AR BB B A R 4 2 M Y K
W B » O € A M AL B - SRS R o DRERR L
TEEE IR 00 IR ED » w052 i AU S A sth 3t - i
FAN SR 15 B S HERS SRS AL BC &V MEPRL DI 17 8
R » — b T B ) 2 1 PR B 35 A 4R B 1Y e
J& > Elizabeth Il At » 5838 3% W AR ffE 87 K T 2 MR &
i o GEAttilasd /<8 A RSOHT = - BB AtillasR 5l —(If At
GREE—HLETH-

HIGHLIGHTING IN VOGUE

Successes of Attila and New Attila have deep-seated
consumers’ confidence that SYM VMEP plans to design a
brand new type of Attila Elizabeth scooter for the grown-up
females to differentiate it from the Attila series loved by
younger females in Vietnam. Nova Design started its work
with market survey and design questionnaires to target the
design to the mature Vietnamese consumers who accept and
favor European style mentally and physically, highlighting in
independence, self-discipline, mature, and fashion. Through
repeatedly clay model designing has Nova figured out the
empathetically elegant modeling, which, coupled with the
successful marketing strategy of VMEP, raised a hot wave in
the female motorbike market in Vietnam. The participation
of Elizabeth series helped extend the female consumers mar-
ket that a six-month tracked record of selling about 17,000

Atilla series scooters just in a month has been made.
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BRAND-NEW DETAIL
& COLOR DESIGN

The international design team in Nova Design, understand-

ing the lifestyles and needs for scooter categories of female
consumers in Vietnam through analysis, made alterations
to Attila Elizabeth to detail design, including colors and
finishing. The new elegant and stylish identity makes Attila
Elizabeth differ from other scooters, just like an accessory

adds extra elegant features.
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SYM GTS EVO
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IMPRESSION OF ELEGANT
EUROPEAN STYLE

The marketing for GTS EVO aims at European market in
the first place and Asian market the next one. With the target
group of male aged from 30 to 45 whose major need for
scooter is commuting in the city and traveling during week-

end, GTS EVO is the higher standard version of Cruiser.

The Cruiser series is intended to bring the loose comfort-
able riding image and elegance feeling to people. Indeed, it
is necessary for the 300cc scooter to feature its ambition
aesthetic and quality, and also create the soul and value

exclusive to the product itself.
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INCREASE DESIGN
FEASIBILITY

The twin head light design concept is trying to deliver an
aggressive feeling. The inspiration brings the fresh soul

for cruiser and a new identification of twin head lights for
SYM . In the process of innovation and ideas, regardless of
what software and tools used by the designer (EX: Photo-
shop / Alias / Pro-e / Rhinoceros / Catia / SolidThinking),
important to the designer is to express his ideas through the

computer design with full integrity of aesthetic and tools.

The twin head lights showing energetic and aggressive
characteristics to people are very attractive and stunning
while riding. Also, remarkable style presents the different
sense of taste. The differential product innovation is the
biggest motorcycle competitiveness, the development and
technological progress to decrease the gap between innova-
tion and feasibility so that different cultural background and
characteristics of the original design concept will have the
opportunity to complete it. Construction of innovative inter-
active digital environment stimulate the vitality will become
another innovation. GTS EVO innovation is through network
integration and interpretation of innovation around the world

to stimulate new ideas.
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EMPHASIZE THE PRODUCT
CHARACTERISTIC

The main design target is building its own identification and
style. In order to achieve above demands, the significant twin
head lights and light brows address a facial expression, with
eager anticipation looking, matching with the same shield
mirror element and a tidy and neat folding surface famed the

sharply twin head lights highlighting its extraordinary feature.
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WORLD'S FIRST EYEBROW
LED LIGHT STREET BIKE

The notable design is having large twin eagle eye like head
lights as its unique style. Brand new appearance has rave re-
views, besides, the spirit shown on the LED twin head lights,

and also can be seen as a pioneering design around the world.



:ﬂ,#mo,ﬁo_zo?ﬁmo%zé,_. .
.

-

,,.- 3
i)




SIGN

TRANSPORTATION / MOTOR D

-3 EATE R

2010 4F 38 MK 8 B 2 - 2 1 528 2 1 ol i 2 R S
g Hiip a2 8 RRIE H Rz — S8l T =k
JE M BRI A TR A% ) B9 TGTS300i) B BT 6 i 48 5
9 TGTS300% 1 fix eI HRER 5 LUKS 25 (1 B2 5 46 2 8 I
(EE A LB SEICE B R 1 1R B S - 52 TR BT L 77 56
1% R B =15 & G Ak -

IS

=|-.

REAL “TRANSFORMER"

At the 68th International Motorcycle Exhibition Milan Fair ,
one of the most renowned professional exhibitions of two-
wheels in the world, the GTS 300i scooter which won the
Taiwan Excellence Gold Award and GTS 300 transformer
revealed by SYM became the eye-catcher. Proportioned

to the best scale with precise model structure, the SYM-
produced motorcycles demonstrated a dominant style with

1:1 bodywork and real scooter color.
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REAL PARTS,
PRECISE STRUCTURE

3D software was used to stimulate the transformation effect

of GTS 300i at the inception of designing GTS Transformer
to achieve the reasonable position of the transformed parts
and the visual adjustment with hundreds of times of tests
and debugging. Based on the experience of designing the
first generation Fighter Transformer and the optimized

bone structure design, GTS Transformed presented a more
dynamic posture and precise structure thanks to the covering

of GTS 300i scooter parts on the bodywork.

CONSTANTLY OPTIMIZED
MANAGEMENT SYSTEM

The evolution from GTS generation to Transformers series
sketches out the trace of Nova Design’s development, which
endeavors to infuse new vitality into brands through design
deduction and organization. The accumulating of presenta-
tion experience, together with market practice, constantly
optimized management system and know-how, and growing
design ideas and operation system, has evolved into unique
competitiveness of design system and constructed a global

design network gradually.
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FROM A DREAM INTO
LIFE,THE "HEAVY BIKE"

Motorcycle is a dream to every Taiwanese who is interested
in motorbike. At this time, the rule allows foreign motorcycle
to be imported into Taiwan, but the high price and the scale
are the reason that most young people and students cannot
burden. In the past, motorbike was around everywhere in Tai-
wan, but it is declining year after year and has been replaced
by the great demand in scooter now. In order to solve the
problem, this project T1 BOA makes the dream came true,

getting the past memories back as well.
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RESTORE
THE RACING ELEMENT

The client desires that the soul and styling of this motorbike
are pretty similar with motorcycle, but it has to be cheaper
and friendlier. The project has not only reserved the classical
elements, but also injected some inspirations from racing and
street bike. Rider can get the feeling like using motorcycle
engine. The availability of various accessories brings riders
more imagination about the bike. In order to satisfy user’s re-
quirements of the styling, overall appearance, and outfit, the
sketching needs to include sharp shape and tension surface.
In addition, speedy feature and futuristic delicacy are also to
be expressed. Therefore, designer needs to focus and follow

on above demands.
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BALANCE FOR
EACH ELEMENT

The overall design has too many sharp elements, but the
visual sense of speedy is enough. Most consumers care about
the relationship among tank, side cover, seat and footrest,
whose integrity has a lot of important effects to overall form.
Generally they like simple and pure colors, so if the style is
too special on this case, the selections for this product will

be less than enough and the product will be died out soon.

EXERT TECHNIQUE TO
THE FULL PLAY

Nova Design dismantled the whole process from planning, de-
signing, project assessment, modeling, production, to assem-
bling into several phases that could be separated into different
professional divisions. Each professional in Nova expects to
exert technique and technology to the full play and become
the expert in market research or modeling. With an inspection
on the profound technologies at each horizontal axis from
design, modeling fabrication to production, Nova makes its
value showed at each part in the value chain with experienced

professionals working in charge of each process.
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SUCCINCT STYLE
READY TO GO

Designer took simpler and more straight lines to modify the
form, and adjust the shape of head cover to make it more ag-
gressive. Reducing some decorations can make the overall sur-
face simple, and easily express more strong images on. Even
the product is in the static condition, the product still release
attempt and ambition a lot with the correspondence between

the tilt elevation at the exhaust pipe and the overall streamline.
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TASTE WITHOUT
LOSING MODERATELY

A simple and realistic FS8A scooter was designed for those
prac-6cal riders, who only consider on its simple appearance
and affordable price. However, the present market overwhelms
with glamorous scooters that do not achieve their demands
yet. Thus, a new F8A was proposed for this market segmenta-
tion. A friendly price and simple design scooter is actually
what customer looking for. The form needs to combine with
simple shape and functions. The harmonious style radiated
with city elegance enables the rider a pleasant virtualization
and a sensation of the scooter. This plain and general design is
intending to maintain male market while focusing on female
desire. The sketching emphasizes smooth curve and the qual-
ity, by expressing handful image to figure to show the temper

force with mercy: the aesthetic of FSA scooter.
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HI-QUALITY
CITY MANNER

As the result,it’s completely fit for the demands, such as
smooth curve, quality and simplest aesthetic. However,
opinions vary for the front cover design that needs to be
fixed in the next stage. The headlight design gains the posi-

tive respond from survey. Nevertheless, the under spoiler

thickness feeling needs to be approved later on. The smooth

line picturing the fine curve edge on front cover shows

the handful and simple features. The expanding headlight
points out the practicality and the understated lines create a
high-quality city manner. At the body part, the breaking use
of curve line extending from under seat to the top of taillight
shows the consideration for both male and female demand

on simple and uncomplicated styling.
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INNOVATION,
HUMAN-CENTEREDNESS

Nova takes competiveness into design’s consideration, ex-

pecting to make the design more managerially beneficial and
satisfy the design targets of innovation, human-centeredness,
versatility, flexibility, elegance, and benefit via a creative and
systematic design process. We hope that we offer clients not
only the idea itself, but also the whole chain of value; not
only the striking design, but also solutions from early stage
market research to back-end production resource integration
that reduce clients’ development intervals and management

cost to bring more practical benefits to clients and success to

their products.
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A MOTORCYCLE
THAT CAN LOADING

FWA is a cargo scooter which is designed for those people

who need to carry their goods. In Taiwan, it is very common
to see people using scooter to deliver goods. However, the
main function of traditional scooter was designed for riding
only. Customers have to add additional shelve or put goods
on the floor panel in order to hold the stuff, those situation
showing the inconvenience of limited space, difficulty in
modification and damage to the aesthetic of scooter as well.
Eventually, an outstanding concept scooter FWA is created

for those demands.

PASSENGER AND
LOADING TWO IN ONE

Effort to satisfy the style range between male and female
shall be made. Therefore less sharp and hard lines shall be
used to bring out an over masculine or feminine image. In
the meantime, function and fashion shall be paid equal atten-
tion to the cargo scooter design. Designers need to focus on
above demands in order to express the function and fashion.
The overall design presents the combination of stereoscopic
impression and the evolution of retro and fashion elements
that it could hardly be regarded as a cargo scooter before the
second thought. Clients’ demands of using it as specialized

vehicles to carry people and luggage shall be met.
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FASHION STYLE
APPROPRIATE
TO MAN AND WOMAN

In the final proposal, designer featuring several scooters by
using the straight line, square front panel to create a modest but
not heavy load. Besides, the design of cube element and sur-
rounding handrail under seat successfully addresses the power-
ful and rough image. Furthermore, subtle, deep, and steady

sketching line builds up the scene of city trending on FWA.
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DIGITAL MANAGEMENT
MAKE DESIGN
STANDARDIZATION

Once the design target and orientation has been made, the
production plan shall be formulated to use digitalized on-line
management and engineering soft and hardware to commer-
cialize the design. Moreover, methods including mechanical
design, prototyping, examination and confirmation of auto
test, and cooperation with modeling manufacturer synchro-
nously to develop and test shall be made. In the meanwhile,
thanks to the wide application of digitalized techniques such
as Rapid Prototyping Technology (RPT) and CNC in the
standard operation of professional motorbike manufactur-
ing. Time intervals and cost have been dramatically reduced
while quality improved during the finished motorcycle
development. Nova Design combines the European thinking
on design, digital technology from Taiwan and production re-
sources and versatility of Asia into an integral design service
to provide clients with efficient and creative design to meet

their various demands.
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+886-2 2696-3378 +86-21 5308-8025 +1-408 995-3273
Nova Worldwide

SHANGHAI HO CHI MINH CITY SONDRIO

+86-21 6957-6246 +84-61 381-2080 +39-03 4251-1335



Nova Design Co., Itd.
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http://www.e-nova






